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:09

:09

* Shot of runner at end of run - (male
or female talent — client decides),
soaking wet.

» Shot of person working out in a gym.
Shot of person outdoors doing
gardening, it is hot, they are
sweating/perspiring.

Note: 3 seconds for each shot

If you’re an athlete, sports enthusiast,
work outdoors or in the heat, this
message is for you. Through
perspiration your body depletes
important electrolytes necessary to
function properly.

:13.5

:22.5

Close Up Shot of Product in athlete’s hand.
Close up Shot or Product in “person’s hand’
in second set up showing them taking it out
of packet, showing CU in hand and putting it
in mouth.

Cut to “beauty product shots” of product on
table, maybe with ocean in background.
Then CG following bullet points:

* Boost your electrolyte intake

* Supports increased workout times
due to reduced fatigue of muscles by
cramping

* Boost your sports performance by
supporting muscle cramp reduction
and helping minimize muscle fatigue.

* Aloe Vera helps support reduction of
stomach upset (note: | would not use
this one — too much stuff here)

Lyte N Go is the only chewable, handy,
convenient to carry vitamin, mineral and
nutrient rich electrolyte energy tablet
that will unleash your energy, boost
your electrolyte intake and enhance
your sports performance by supporting
muscle cramp reduction and helping
minimize muscle fatigue.
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CG the following Bullet Points:

Fast Acting, Great Tasting,
Sugar & Gluten Free

Marathons runners and bikers
Triathlete Competitors

Soccer, Baseball, Golf, Volleyball
Football, basketball and baseball
Tennis, racquet ball, squash
Weight lifters, xtreme sports, martial

Lyte N Go is fast acting, great tasting,
and both a sugar and gluten free
electrolyte energy supplement
containing vitamins, minerals and
nutrients that quickly restore lost
energy during heat exposure or
strenuous activity.




Production Company: Lifestyle Direct TV

Product: Chewable Electrolyte Energy

Tabs
Writer: Jeff Mustard Project: Direct Response
TV :60
arts
* Hunting, fishing, camping, hiking
* Construction and manufacturing
* Desert and arid regions
* Military
:34.5
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455

Show “generic bottles” of various “ades and
sports drinks” remove the labels, but
viewers will get the idea....Over this/these
images bring up CG bullet points:

SPORTS DRINKS AND ADES ARE:
* Bulky & Difficult to Manage & Carry
* Loaded with Sugar
* High in Carbs and Calories
* Lacking Vitamins, Minerals and
Nutrients found in Lyte N Go

Show “runner/person” putting two Lyte N Go
tablets in their mouth. (same set up from
opening scene/shot above from “runner” —
close up of person putting tablets in their
his/her mouth, possibly insert also second
shot of the gym person putting tab in their
mouth and the same for the gardner putting
tabs in his/her mouth)

Other sports drinks and “ades” are
difficult to manage and carry, are loaded
with sugar, high in carbs and calories
and don’t contain nearly the amount of
vitamins, minerals and rich nutrients
packed into two tasty chewable Lyte N
Go tablets.
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59.5

:59.5

Call to Action Box:

Producer’s choice, need assorted images as
production will allow of person(s) working
out — either gym, hitting a tennis ball, hitting
a golf ball, shooting a basketball.

Over these images, or pushed down in
smaller boxes, we bring up CG, the CG has
the offer:
* Price / the Offer
* Phone
* Website
* Show product shots — also show c/u
of “athlete” pulling it out of a
“shorts/liner” area, and also close up
of it in hand, then popping into mouth.

Order Lyte N Go Now, for only $19.95
and receive a box of 30 tasty energy
enriched portable tablets. Order right
now and you’ll also receive a sixty tab
bottle of Bone and Joint Chewables,
packed with calcium, magnesium and
vitamin D to help promote strong bones.
A $26.95 value FREE. Order Now!
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